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Nature versus smartphones

Description

People are eager to extol the benefits of fresh green vegetables, education, marriage, and a walk
in the countryside, but are instinctively suspicious, of new technologies.

he editors for the cover story-lwrete for Interactions Magazine
onthly publication of the ACM, and sees itself as a mirror on
interaction design communities. 1ta??s edited by Ron

MNature vs.
Smartphones

BY BN EARD COYEE

The article draws on some of the material developed in my

blog posts and begins: Viewing nature a??employs the mind without fatigue and yet exercises it;
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tranquilizes it and yet enlivens it.a?e

Thata??s a quote from the pioneering landscape architect Frederick Law Olmsted. [ta??s good to get
outdoors from time to time and enjoy nature, whether in the garden, a park, the rural countryside, or the
wilderness.

Art, literature, design, and common sense attest to this. The Arts and Crafts movement and 20th-
century Bauhaus modernism affirmed the place of natural materials and natural forms in good design.

But the claims for nature run even deeper: Nature restores and revives. To encounter natural
environments is to be relieved of the stresses of modern living. | go on to explore some of the evidence
for the restorative effects of natural environments, and how some people think that digital devices
negate the benefits of being in nature. | argue that smartphones and other technologies present to us
as a??othera?e than nature, and thata??s one of their main benefits.

I make reference to the wealth of cultural affirmations supporting peoplea??s affinity with gardens. The
editors highlight the statement: 4??There must be some occasions when reflecting on our technology
dependence prompts an enhanced)awareness of life offline.4?« Thata??s a theme 1a??ve developed in
several blog posts. The article is now-available online.

Reference

e Coyne, R. (2014). a??Nature versus smarphones.a?s Interactions Magazine 21(5): pp. 24-31.
Online.

Note

e The article acknowledges the contribution of Jenny Roe (Stockholm Environment Institute
, University of York), Peter Aspinall (Heriot-Watt University), and Catharine Ward Thompson (The
University of Edinburgh) on the restorative benefits of outdoor spaces. The article arose as part of
our collaborative project, a??Mobility, Mood and Placea?s (EP/K037404/1), supported through the
EPSRC/AHRC/SRC/MRC scheme a??Design for well-being: Aging and mobility in the built
environment.a?e
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